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Abstract

In the 21st century, sports events hosting has emerged as a strategic tool for enhancing tourism
sectors in various destinations, including Kenya. Despite this, academic research on the viability
of sports events hosting as a tourism product in Kenya has been limited. Therefore, this study aims
to explore the influence of local community involvement in sports events hosting on tourism
development in Uasin Gishu County, with a specific focus on the urban area of Eldoret and its
metropolitan regions. The study's theoretical foundation is based on social exchange theory. The
research design adopts a cross-sectional approach, with 552 respondents. The sample includes 384
locals, 152 sports tourists, six event managers, eight hotel managers, and two tourism county
officials. Data collection involves questionnaires and interview schedules. Quantitative data is
analyzed using the Statistical Package for Social Sciences (SPSS), employing descriptive and
inferential analyses. Qualitative data undergoes text/content analysis, and its integration with
quantitative findings is presented during the discussion. The study's findings reveal a positive and
statistically significant relationship between local community involvement in hosting sports events
and tourism development (r=0.723, p=0.000). Impressively, local community involvement
accounts for 52.2% of the variability in tourism development. Based on these results, the study
concludes that local community involvement significantly influences hosting sports events and is
associated with regional tourism development. To optimize the benefits derived from hosting sports
events, the study recommends adopting a local community-centered approach in managerial,
policy, and marketing aspects. By incorporating macro-level involvement through community
groups and individual participation, a more equitable distribution of benefits can be achieved,
fostering tourism development.

Keywords: Local community involvement, Sports events, Hosting, Tourism Development, Uasin
Gishu County.
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1.0 Introduction

Tourism development, often linked to an increase in capita GDP, well-being, and prosperity
(Jackson, 2016), has been advocated since Truman's 1949 speech, which saw tourism as a catalyst
for supporting underdeveloped areas in the economy (Potter et al., 2018, p.8). Agencies like the
World Tourism Organization (WTO) and World Bank further promoted the concept of tourism as
a "passport to development" to mitigate adverse effects on socio-cultural, economic, and
environmental aspects (Sharpley, 2022). Nevertheless, the interlink between tourism and
development remains a critical challenge, and is still considered a relatively young and emerging
paradigm in the field of tourism (Andriotis, 2018; Torkington et al., 2020).

In the 21st century, sports events have significantly increased demand as tourist attractions
worldwide. Events like the world cups, championships, and Olympic Games, have become
powerful drivers of tourism, attracting various groups of people, including athletes, coaches,
journalists, and spectators (WTO, 2019). These events generate substantial tourism businesses,
such as transportation, accommodation, food services, and souvenir items. Several countries have
successfully leveraged sports events hosting to attain tourism benefits, such as raising their profile,
attracting long-term investment, and creating employment opportunities (Mulei & Muchemi,
2021). For instance, South Africa's hosting of the 2010 soccer World Cup significantly impacted
its economic development, generating millions in GDP and benefiting low-income households
through job creation (Aragao, 2015; Sport & Recreation South Africa, 2012).

Similarly, countries like Tunisia, Nigeria, and Egypt have hosted FIFA tournaments, leading to
significant economic impacts and global visibility through media coverage (WTO, 2019). Kenya,
known for its prowess in middle and long-distance running, has hosted various significant sporting
events, and its athletes have achieved remarkable success in international competitions, such as the
Tokyo Olympics (International Olympics Committee, 2020). The region of Uasin Gishu County,
known for its high-altitude training facilities, has been a hub for athletes from Kenya and other
countries, hosting events like the Eldoret City Marathon and The Kass Marathon.

The success of sports tourism development hinges on the cooperation of the local community, as
active participation helps uphold local culture while decreasing negative impacts associated with
event development (Zhou et al., 2017). Supporting sports events becomes more likely for the
community when it brings socio-cultural, economic, and environmental benefits (Boonsiritomachai
& Phonthanukitithaworn, 2019). Each sporting event is highly valued, as the residents participate
actively or passively (Herbold et al., 2020). However, hosting sports events also comes with
challenges, including political issues, corruption allegations, security concerns, and financial
uncertainties (Bason & Grix, 2018). Events like the COVID-19 pandemic have also disrupted
sports events worldwide. For example, the Kenya Table Tennis Association (KTTA) postponed the
2020 International Table Tennis Federation (ITTF) Africa Top 16 Championships calendar in fear
of the spread of COVID-19 (Kenya Table Tennis Association, 2020). Despite Kenya hosting several
sports events (Magical Kenya, 2021), there is a lack of documentation on the impact of such events
on the development of Kenya's tourism sector. Therefore, this paper explores how sports events, as
a branding-identity tool involving locals, and overcoming challenges, shape tourism development
in Uasin Gishu County, Kenya. By understanding these aspects, sports events hosting can be
effectively packaged as a viable tourism product, benefiting the local community and the tourism
industry.
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1.1 Statement of the Problem

Tourism in Kenya is a promising economic sector. However, its volatility nature, compounded by
the COVID-19 pandemic, insecurity, corruption, negative travel advisories, and internal conflicts,
has forced the Kenyan government, through the Ministry of Tourism and Wildlife, to always be on
the lookout as the industry is "a shy goose" (Kelleher, 2019). The Kenyan government has therefore
devised measures, institutional frameworks, and policy documents to foster the industry's stability,
development, and diversification of its products (Government of Kenya, 2017). For example,
through the Revised 2021 Kenyan Tourism Strategy (2022), the advent of sports events hosting is
at the heart of the product diversification strategy. Anchored on The Sports Act (2013), the
government envisioned a Kenya where sports events are "for recreation, drug-free, managed
properly, accommodative, pampered with fully-equipped facilities, and to be used for branding
Kenya as a signature destination" (Sports Act, 2013). However, in a 2018 government report titled
Sector Plan for Sports, Culture and The Arts, sports events were found to be marred by inadequate
budgetary allocations, doping risks, neglected local community stakeholders' involvement, and
expensive doping tests due to the nation lacking an accredited World Anti-doping Agency (WADA)
laboratory (Government of Kenya, 2018).

Despite being ignored as a viable tourism product, various studies have examined how sports
events hosting can harness tourism development (Chen et al., 2021; Martin Gannon et al., 2021;
Rastrollo-Horrillo & Navarrete, 2020). For example, a case study in Korea by Li et al. (2021) finds
Chuncheon locals as catalysts for tourism development, discouraging the government's predefined
roles as they make locals passively involved. Mikkonen and Lahovuo (2020) found that organized
sporting events are a potential branding technique, although destination managers do not fully
advocate for them. The above studies show the potential of sports events and hosting in promoting
tourism development, despite narrowing their focus on developed states using mega or organized
events as case studies, which cannot be generalized in Kenya. Therefore, the current paper sought
to close these gaps by examining how local community is involved in the hosting of sports events
and the subsequent influence on tourism development in Uasin Gishu County.

2.0 Literature review
2.1 Concepts: Tourism Development and Sports Events Hosting

The relationship between sports events, hosting, and tourism has a long history, dating back to
ancient times with events like the Olympic Games (Wickramaratne & Kumari, 2016). However,
this connection is still in its early stages as people increasingly recognize sports and tourism's health
and recreational benefits (Gitari, 2016). Sports events have become a significant and growing part
of the tourism industry, encompassing various individual and multi-sport events (Njoroge et al.,
2017). Leveraging these events can catalyze tourism development, primarily when focusing on
destination branding, infrastructure development, and other economic and social advantages
(World Tourism Organization (UNWTO), 2019).

Modern sports events can be classified into two main categories. The first comprises complex
mega/significant sports events, such as the FIFA World Cup, Paralympics Games, Olympic Games,
IAAF World Championships, and Rugby World Cup. The second category includes smaller-scale
sports events like regular-seasonal tournaments, domestic competitions, international sporting
fixtures, soccer, inter-university games, marathons, and swimming (Margaritis et al., 2017). Sports
events are crucial in rejuvenating and strategically positioning destinations to boost tourism
development through their event portfolios (Ziakas, 2023). Mega sports events, in particular, hold
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significant potential in the sports tourism market, generating economic opportunities when
destination branding, and infrastructure development are effectively utilized. Nevertheless, it is
essential to consider that while sports events can bring numerous benefits to a destination in terms
of tourism, they may also lead to over-tourism, causing negative impacts like environmental
pollution, economic challenges, and overpopulation, for small businesses facing competition from
larger enterprises (Milano et al., 2019). Therefore, leveraging these events can be advantageous for
destinations, but addressing potential drawbacks, such as over-tourism, is essential to ensure
sustainable and balanced tourism growth.

2.2 Local Community and Their Involvement in Sports Events Hosting and Tourism

Sports tourism development has been extensively examined concerning its impact on the
community. For example, Gonzalez-Garcia et al. (2018) studied residents' perceptions of sports
tourism effects. They found that positive attitudes towards tourism development, particularly in the
sports sector, contributed to favorable perceptions. Boonsiritomachai and Phonthanukitithaworn
(2019) focused on residents' support for sports events tourism in Chonburi's Beach City. They used
structural equation modeling and recommended employing a triple-bottom-line framework
involving locals to achieve local support for sports tourism development. However, while these
studies shed light on local perceptions and support for sports tourism, they do not comprehensively
understand the specific roles locals can play in hosting sports events.

Further, in a study by Li et al. (2021) on the Chuncheon Puppet Festivals in Korea, it was found
that prioritizing locals during event planning enhances the event experience due to cultural
exchanges facilitated by their involvement. These findings align with previous research by
Thetsane (2019), who emphasized the importance of involving the local community in tourism
policy development to avoid top-down approaches. Nonetheless, a notable gap in the literature is
the lack of precise analysis regarding the extent of local involvement and their specific roles in
decision-making processes related to hosting sports events, including the bidding process,
especially in developing countries like Kenya (Herbold et al., 2020). Therefore, further research is
needed, employing qualitative and quantitative methods, to address this gap and gain a more
comprehensive understanding of the community's involvement in hosting sports events.

2.3 Theoretical Framework

Social exchange theory, proposed by Homans in 1958, is a comprehensive framework that
integrates behavioral, sociological, and psychological perspectives to explain the dynamics of
stability and social change through negotiated exchanges (Homans, 1958). This theory has been
applied to understand the objectives and implications of tourism development (Abujamous et al.,
2019). Specifically, in sports events, the theory explores the mutual relationships between sports
events and tourism development, highlighting the potential for significant benefits. Nicolaides
(2015) suggests that when the various components of sports events are well-organized and
coordinated, the anticipated value for tourism development can be substantial. Notably, this theory
does not assume self-profit maximization or place individual behavior as the central focus of
attention (Thomas & Gupta, 2021). Instead, the emphasis lies on the analysis of exchanges, which
illustrates the behavior and participation of tourists and locals in the sports tourism exchanges.

3.0 Methodology

The study took place in Uasing Gishu County, focusing on the urban and peri-urban areas of Eldoret
town. This location was selected due to its high altitude, making it an ideal environment for training
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long and middle-distance runners. Furthermore, the presence of the Kipchoge Keino Stadium,
sports clubs, and training grounds at the University of Eldoret, hosting both local and international
events like football, rugby (Sepetuka Sevens), and the prestigious Eldoret City Marathon, provided
ample opportunities for sports-related research (Kenya National Bureau of Statistics [KNBS],
2019). With a population of 1,163,186 people and covering an area of 2955 km2, Uasing Gishu
County is divided into six sub-counties, namely Turbo, Kapseret, Soy, Kesses, and Moiben (KNBS,
2019).

The study employed a cross-sectional research design, effectively gathering large volumes of data
for both qualitative and quantitative analysis. This design proved suitable as it ensured unbiased
data collection from all cases, minimizing potential manipulation of variables and offering an
accurate assessment of relationships (Bryman et al., 2015). Qualitative data was obtained through
interviews (N=14) with County tourism officials, hotel managers, and event organizers. At the
same time, content analysis helped identify relevant themes and provided in-depth insights into the
study's variables. Additionally, quantitative data analysis allowed for the triangulation of two data
collection and analysis methods, mitigating potential research biases associated with relying solely
on one technique (Askarian et al., 2015).

Sample Size Determination and Sampling Procedures

The study targeted various groups of respondents, including locals residing in Eldoret's urban area
[378,000] (KNBS, 2019), sports tourists who visited the sports events during the field study (248),
key informants from county tourism officials (2), event organizers (8), and hotel managers (6)
(Government of Uasin Gishu County, 2022) (see Table 1).

Table 1: Target Population

Target Group Targeted Population
Locals 378, 000

Sports tourists 248

County tourism officials 2

Event organizers 8

Hotel managers 6

This study employed Krejcie and Morgan (1970) formula to determine the appropriate sample sizes
for residents and sports tourists. The formula, as presented below, aided in calculating the required
sample size.

s = (X"2NP(1—P))/ (d"2 (N — 10 + X*P(1 — P))

Where s=required sample size, X?>=table value for Chi-square for 1 degree of freedom as a desired
confidence level (3.841), N= the population size, P= the population proportion (assumed to be
0.050 providing maximum population, d= the degree of accuracy expressed as a proportion (0.05).

3.8412%378000%0.5(1—0.5)
0.052(378000—1)+3.8412%0.5(1—-0.5)

Therefore s = = 384 local community members

g = 3.841%%248x0.5(1—-0.5)
0.052(248—-1)+3.8412%0.5(1-0.5)

= 152 sports tourists
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For the quantitative data collection, a sample size of n=536 was considered, consisting of 384
residents and 152 sports tourists. Additionally, input was obtained from all key informants (n=16)
for the qualitative data collection. Consequently, the overall sample size for the study encompassed
552 respondents, as outlined in Table 2.

Table 2: Sample size

Target group Targeted Sample size Sampling Method
Population
Locals 378, 000 384 Krejcie and Morgan Table
Sport athletes 248 152
Totals 378248 536
Key informants Census
County tourism officials | 2 2
Event organizers 8 8
Hotel Managers
Totals 16 16

This study employed a combination of sampling techniques to gather data from various respondent
groups. The sampling approach for locals and sports tourists involved using a simple random
sampling technique, wherein every third tourist or local member encountered during the field study
was selected (Rono et al., 2018). This method ensured that all respondents had an equal chance of
being selected, contributing to the representativeness of the data. A census and simple random
sampling were deemed appropriate for county tourism officials, event organizers, and hotel
managers, who constituted a smaller population (Saunders et al., 2016). The census approach
allowed for the inclusion of all members within these groups, while simple random sampling
ensured unbiased representation.

Moreover, purposive sampling was utilized to select critical informants from event organizers and
sports facility managers. This targeted sampling method was employed because these individuals
possess specialized knowledge and insights crucial to the study's objectives. By employing a
combination of sampling techniques tailored to the characteristics of each respondent group, the
study aimed to obtain comprehensive and well-rounded data, enhancing the reliability and validity
of the research findings.

Pretesting, Validity, and Reliability

In this study, a pretesting process was conducted to ascertain the accuracy and reliability of the
research instruments. The pretesting involved twenty respondents, ten locals and ten athletes, who
participated in the questionnaire pretesting. Additionally, six respondents were engaged in the
interview schedule pretesting: one county official, three event organizers, and two hotel managers.
The pretesting was conducted in person to observe the participants' reactions and identify potential
instrument errors (Hilton, 2017). It is important to note that the pretesting respondents were not
included in the study sample.

To establish the validity of the research instruments, content, and internal validity tests were
utilized. Furthermore, the study employed participatory research, where the input of study
supervisors was sought to shape the tone and selection of appropriate questionnaire questions,
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enhancing the study's validity (Zohrabi, 2013). The questionnaire and interview variables were
adapted from previously validated measures used in published studies. Regarding the reliability
tests, internal consistency reliability was measured using Cronbach's alpha to assess the study's
constructs. According to Tavakol and Dennick (2011), a Cronbach's alpha value of at least 0.7 is
recommended as a reliable level of consistency. The study's findings, as presented in Table 3,
indicated that all local community involvement (a=0.706) and tourism development (0=0.722)
variables were reliable, with an overall reliability of 0.894 for the 16 sub-variables used, thus
confirming their reliability.

Table 3: Reliability Results

Construct No. of sub-variables  Cronbach's Alpha Verdict
Local community involvement 8 .706 Reliable
Tourism development 8 122 Reliable
Overall Reliability 16 .894 Reliable

Data Collection and Analysis

The data collection process for this study followed several steps. First, the study proposal was
approved by the Graduate School of Kenyatta University, and a research license was obtained from
National Commission for Science, Technology, and Innovation (NACOSTI), allowing for field
study within 12 months. Two research assistants were then recruited and trained in ethical data
collection procedures. Before administering questionnaires, the researcher obtained respondents'
consent to ensure their participation agreement. The data collection period occurred from April 27
to May 3rd, 2023. In addition to questionnaires, interviews were conducted with the key
informants. These interviews took place through face-to-face interactions and Zoom calls,
providing flexibility for both the researcher and interviewees, considering their busy schedules.
Detailed notes were taken during the interviews to capture qualitative data, which were later
organized thematically and integrated with the quantitative findings. Quantitative data collected
from tourists and local community members were cleaned and coded using the Statistical Package
for Social Science (SPSS). This process aimed to facilitate easy analysis. After ensuring missing
data was absent, descriptive analyses were performed (encompassing standard deviations,
frequencies, percentages, and means). The inferential analysis examines relationships and
correlations between variables, such as correlation and simple regression. Qualitative data from
interviews with key informants were carefully recorded and transcribed for analysis. A content
analysis was conducted to identify and integrate thematic elements with the quantitative results
before reporting the findings.

In summary, the study utilized a regression model with the formula: Y = 0 + Blyl +€... (Eq.1).

Here, Y represents tourism development, B0 denotes the constant term, B1 signifies the coefficients
(from the regression model), x1 refers to local community involvement, and € represents the error
term.
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Test of Assumptions

After cleaning and coding the data, diagnostic tests were conducted as a prerequisite for regression
analysis. The first test focused on data normality, which is crucial for parametric analyses like linear
regressions. In this study, the Kolmogorov-Smirnov test was used to assess normality, with a
significance value of 0.05 indicating data normality. Table 4 shows that the predictor and predicted
variables in the study had significance values exceeding 0.05, confirming data normality.

Table 4: Normality Test Results

Kolmogorov-Smirnov? Shapiro-Wilk
df Sig.
Statistic Statistic df  Sig.
Local community involvement 0.041 375 183 .982 375 311
Tourism development 0.045 375 .069 988 375  .671

a. Lilliefors Significance Correction

The second test examined multicollinearity, which assesses the correlation among independent
variables. Tolerance and variance inflation factor (VIF) values are commonly used indicators to
identify multicollinearity. In this study, values greater than 0.1 (for tolerance) and 10 (for VIF)
suggest the presence of multicollinearity. Table 5 indicates that the independent variable (Local
community involvement) had tolerance values of 0.636>0.1 and a VIF value of 1.571<10,
indicating the absence of multicollinearity.

Table 5: Collinearity Statistics

Independent Variable Tolerance VIF

Local community involvement .636 1.571

The last test, linearity, compared the means of the dependent and independent variables. Table 6
shows a significant deviation (0.157 > 0.05) between tourism development and local community
involvement, suggesting a linear relationship between these variables.

Table 6: Linearity Test

ANOVA Table Sig.
Tourism development * local Between (Combined) .000
community involvement Groups Linearity .000

Deviation ifrom iLinearity  .157

These results confirm the presence of linearity, supporting the use of a linear regression model to
examine the direct impact of local community involvement in sports events hosting on tourism
development. Therefore, a linear regression model was employed, considering eight (8) sub-
variables associated with the independent variable.
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Logistical and Ethical Considerations

In conducting this study, the data collection process involved recruiting and training research
assistants on April 26, 2023. The training encompassed essential aspects, including ensuring
participant confidentiality, obtaining informed consent, and employing appropriate data collection
techniques. To facilitate the research process, a comprehensive budget schedule was prepared to
outline anticipated expenses, while a well-structured research schedule was established to
determine the timeframe for data collection. Adhering to ethical guidelines, the field data collection
occurred from May 5Sth to June 18", 2023. Ethical considerations were paramount throughout the
study. Participants were provided with a clear and thorough explanation of the research's purpose
and significance. Furthermore, measures were put in place to prevent any misconduct, such as data
falsification or fabrication, ensuring the credibility of the findings. To safeguard participant
anonymity, responses were anonymized using study codes instead of personal information, thereby
maintaining confidentiality. Additionally, participants were assured that the research was solely
conducted for academic purposes, devoid of any financial interests. Proper approval and
authorization were obtained from the university's graduate school and the National Commission
for Science, Technology, and Innovation (NACOST]I), aligning with established ethical guidelines
for data collection).

4.0 Findings and Discussions

This study evaluated respondents' agreement regarding different facets of local community
involvement in sports event hosting using a 5-Likert scale comprising eight statements denoted as
LCI-1 to LCI-8. Detailed descriptive statistics, encompassing standard deviation, means, and
percentages, are presented in Table 7 to understand the respondents' perspectives on the matter
comprehensively.

The findings presented in Table 7 indicate that a significant percentage of respondents (94.4%)
agreed with the notion that local community members are actively involved in sports event hosting
within Uasin Gishu County, while only 2.1% disagreed and 3.5% remained neutral (mean=1.31,
standard deviation=0.680). Furthermore, 90.1% of the participants acknowledged the involvement
of locals in decision-making processes related to sports event hosting, with 4.8% expressing
disagreement and 5.1% remaining neutral (mean=1.49, standard deviation=0.820). In terms of local
participation in sporting activities, 89.3% of respondents agreed, 4.1% disagreed, and 6.4% were
neutral (mean=1.49, standard deviation=0.846). A majority of the respondents (93.3%) also
acknowledged that locals actively participate in hosting through staycations and Airbnb, while
2.4% disagreed, and 4.3% were unsure (mean=1.45, standard deviation=0.725).

Moreover, it was observed that 95.2% of respondents agreed that locals are utilized as
advertisement agents during sports events hosting, while 3.5% disagreed, and 1.3% were uncertain
(mean=1.39, standard deviation=0.760). The respondents also positively evaluated the locals'
hospitality during sports events, with 95% expressing agreement (mean=1.39, standard
deviation=0.759). Regarding economic opportunities, 77.6% of respondents agreed that locals are
allowed to sell their products and services during sports events (mean=1.77, standard
deviation=1.080). Additionally, a substantial proportion (93.6%) agreed that the community
actively participates in policy formulation concerning sports event standards in Uasin Gishu
County (mean=1.34, standard deviation=0.777).
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Overall, the computed mean of 1.70 indicates a prevailing agreement among respondents regarding
the role of local community involvement in hosting sports events. However, the overall standard
deviation of 0.40 suggests variations in responses, as participants held diverse opinions on each
statement. These findings underscore the significance of local community engagement in sports
event hosting, indicating its positive impact on tourism development in Uasin Gishu County.

Table 7: Descriptive Statistics for Local Community Involvement

Statement SA A N D SD X c
LCI-1 77.1% 17.3% 3.5% 1.3% 0.8% 1.31 0.980
LCI-2 66.4% 23.7% 5.1% 4.3% 0.5% 1.49 .820
LCI-3 66.9% 22.4% 6.4% 2.9% 1.3% 1.49 0.846
LCI-4 65.3% 28.0% 4.3% 1.6% 0.8% 1.45 0.725
LCI-5 66.1% 29.1% 1.3% 1.9% 1.6% 1.44 0.760
LCI-6 70.7% 24.3% 1.6% 1.9% 1.6% 1.39 0.759
LCI-7 57.1% 20.5% 14.1% 4.8% 3.5% 1.77 1.080
LCI-8 78.1% 15.5% 2.1% 2.9% 1.3% 1.34 0.777
Average 1.6998 | 0.396
KEY: SA=Strongly Agree, A=Agree, N=Neutral, D=Disagree, SD=Strongly Disagree, —y=Mean, oc=Standard
Deviation.

After conducting a descriptive analysis, the researchers proceeded with content analysis,
employing a thematic approach to analyze the responses of hotel managers, county tourism
officials, and event organizers. To maintain respondent anonymity, the individuals' names were
coded as RO1 to R14, corresponding to respondents one through fourteen. The analysis resulted in
the identification of four key themes, as presented in Table 8. The study results indicated that local
community involvement in sports events and hosting significantly impacted various aspects.
Firstly, the local community played an active role in managerial functions and participated in
essential policy formulations, ranking as the most prominent theme with six occurrences. Secondly,
community members were actively engaged in the actual sports events and hosted tourists,
highlighting the importance of their participation and interaction, as evidenced by four occurrences.
Thirdly, the local community acted as valuable agents in marketing sports events and benefited
through selling their services and products, with this theme appearing twice in the analysis. Lastly,
the essence of the local community's hospitality towards tourists emerged as another noteworthy
theme, appearing twice in the responses.

Table 8: Locals’ Involvement Themes from Interviews

Local Community Involvement Themes County (N=14)
Decision-making and policy formulation 6
Sporting activities and hosting 4
Marketing and Selling products/services 2
Hospitality 2

These themes collectively emphasize the significance of local community involvement in sports
events and hosting. It underscores their crucial role in decision-making, event participation,
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marketing endeavors, and the overall impression of hospitality extended to tourists visiting the
region. This level of involvement highlights the potential benefits and positive impacts that can be
harnessed when communities actively participate in sports event hosting and tourism-related
activities.

A tourism official from the County (R0/) noted that:

“the tourism model in the county considers the local community hugely because they are key
stakeholders in the whole process....majority have family members as athletes hence we can not
ignore them.”

The observations align with the principles of 'social representation theory' (Hdijer, 2011), wherein
the local community perceives their involvement in such events as yielding more benefits, such as
pride, rather than viewing it as opportunity costs. Consequently, community members engage in
the event-hosting process actively or passively (Herbold et al., 2020). For instance, a notable
illustration of this active involvement can be seen in the extensive participation of local
communities during the bidding process for the 2022 Commonwealth Games. To optimize local
community participation in sports event hosting, especially in the context of games, Johnston et al.
(2021)propose utilizing targeted communication strategies to effectively engage as many locals as
possible.

A hotel manager (R08) commented about locals being hospitable:

“...the hospitality of the locals has extended into hosting those attending games in their homes at
a fee or the Airbnb. This is now competing with the same services offered in our hotels...”

During the COVID-19 pandemic, Airbnb had already established its presence; however, its
popularity among sports tourists surged as they combined the marketing flexibility of Airbnb with
staycations following the resumption of major sporting events. Examples of such events include
the Spanish Football League and the English Premier League, which were previously postponed
due to COVID-19 restrictions (Buldu et al., 2020; Schumacher et al., 2021; Staley et al., 2021).

Inferential Statistics: Local Community Involvement and Tourism Development

This study employed a regression model to investigate the connection between local community
involvement in sports event hosting and tourism development in Uasin Gishu County. The results,
as presented in Table 9, reveal a positive correlation between local community involvement in
sports event hosting and overall tourism development (r=0.723). This underscores the significance
of engaging local communities in the planning and execution of tourism development initiatives,
particularly in hosting sports events, as each destination possesses unique development
frameworks. Notably, the emotional attachment of local community members to supporting sports
event hosting emerges as a crucial factor contributing to the success of such events. Given this
emotional investment, it is recommended that both the County government and National
government prioritize the inclusion of local community perspectives in the planning and
organization of sports events to ensure tremendous success and positive outcomes (Giango et al.,
2022).

The regression model demonstrates that local community involvement in sports event hosting
accounts for 52.2% of the variation in tourism development (R?=0.522) within Uasin Gishu County.
However, it is essential to recognize that other factors, beyond the scope of this study, contribute
to the remaining 47.8% of variations in tourism development in the county.
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Table 9: Model Summary

Std. ErrorChange Statistics

R Adjusted of theR Square Sig. F
Model R Square R Square Estimate Change F Change dfl df2 Change
1 723* 522 521 27174 522 407.655 1 373  .000

a. Predictors: (Constant), Local Community Involvement
b. Dependent Variable: Tourism Development

The analysis of variance (ANOVA) results presented in Table 10 reveals a statistically significant
relationship between local community involvement in hosting sports events and tourism
development in Uasin Gishu County. The obtained F-statistic of 407.655 and the associated
probability value of 0.00 (p<0.05) indicate the significance of the model. Consequently, the null
hypothesis proposing that local community involvement in sports events hosting has no significant
influence on tourism development in Uasin Gishu County was rejected.

Table 10: ANOVA Results

Model Sum of Squares df Mean Square F Sig.
1 Regression 30.103 1 30.103 407.655  .000°
Residual 27.544 373 074
Total 57.647 374

a. Dependent Variable: Tourism Development
b. Predictors: (Constant), Local Community Involvement

Furthermore, the analysis conducted in Table 11 showcases the regression coefficients for the
model, revealing a noteworthy relationship between local community involvement in hosting
sports events and tourism development in Uasin Gishu County (f = 0.723, P=0.000 < 0.05). The
results suggest a positive and statistically significant association, indicating that an increase in local
community involvement by one-unit results in a corresponding 0.715-unit rise in tourism
development within the county. Moreover, the t-test value of 20.2 signifies that the standard error
related to the parameter exceeds 20.2 times the associated error, underscoring the substantial impact
of local community involvement in the given context.
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Table 11: Regression Coefficients

Standardize

Unstandardized d 95.0% Confidence

Coefficients  Coefficients Interval for B
Lower Upper
Model B Std. Error Beta t Sig. Bound Bound
1 (Constant) 752 .062 12.149 .000 .630 .873
Local community  .715 .035 723 20.190 .000 .646 .785

involvement
a. Dependent Variable: Tourism development

Therefore, the specific model for local community involvement in sports event hosting and the
development of tourism is illustrated as follows:

Y=0.752+0.715 (local community involvement in sports events hosting) +&.(Eq..2)

Based on the research findings, it can be concluded that the active involvement of the local
community in hosting sports events has a positive impact on tourism development in Uasin Gishu
County. These findings align with previous studies by Chang et al. (2020) and Rich et al. (2022),
which also demonstrated that locals engage in sports events proactively, assuming roles as both
"carriers of identity" for the destination and members of governance committees. Their active
participation is instrumental in driving the achievement of tourism goals within the destination.
Consequently, sports event hosting should be approached as an economic stimulus, wherein a
diverse portfolio of events is created, incorporating the perspectives and insights of the local
community to enhance and promote the destination's sports tourism experiences and offerings
(Ziakas, 2023).

Test of Hypothesis

The study's primary objective was to examine the impact of local community involvement in
hosting sports events on tourism development in Uasin Gishu County. This research sought to test
the null hypothesis, positing that such involvement does not significantly influence regional
tourism development. To investigate this, a simple linear regression analysis was conducted, and
the decision to reject or accept the null hypothesis was based on a comparison between the
calculated t-value and the critical value of 1.96. As presented in Table 11, the results indicated that
the calculated t-value of 20.190 exceeded the critical value of 1.96, leading to the rejection of the
null hypothesis. Consequently, the study supported the alternative hypothesis, providing evidence
of a positive association between local community involvement in hosting sports events and
tourism development in Uasin Gishu County.

5.0 Conclusions and Recommendations

The development of tourism is crucial for economic growth in any destination. One significant
factor contributing to tourism development is the active involvement of the local community in
hosting sports events. The study findings suggest that the local community's participation in
decision-making, policy formulation, hospitality towards tourists, and active engagement in event-
related activities positively impact tourism development in Uasin Gishu County, Kenya. To
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enhance tourism development, it is recommended that a community-centered approach be adopted
in sports event hosting. This entails actively involving the local community in event management,
marketing, and policy implementation. Such inclusive involvement ensures a fair distribution of
benefits from hosting sports events, particularly within the sports tourism subsector.

Looking to the future, research should explore the influence of technology on sports event hosting,
specifically investigating event organizers' and hoteliers' perspectives on technology adoption in
event management in Kenya. Additionally, further studies should delve into the specific aspects of
local community involvement to better understand their impact on various facets of tourism
development. The current study utilized a cross-sectional descriptive survey approach to examine
the relationship between sports event hosting and tourism development in Uasin Gishu County.
However, for a more comprehensive analysis of the study variables, future research could employ
pure qualitative methodologies to gain deeper insights into the nuances of local community
involvement and its implications for tourism development.

REFERENCES

Abujamous, I. M., Jawabreh, O. A. A., Jahmani, A., Alsarayreh, M. N., & Harazneh, A. A. (2019).
Developing tourism through sports events to assist in the rejuvenation of the strategic
position of the Agaba Special Economic Zone Authority (ASEZA). African Journal of
Hospitality, Tourism and Leisure, 8(4), 1-14.

Andriotis, K. (2018). Degrowth in tourism: Conceptual, theoretical and philosophical issues. In D.
Attenborough (Ed.), A life on our planet: My witness statement and a vision for the future.
Ebury Press.

Aragao, M. M. De. (2015). Economic Impacts of the FIFA World Cup in Developing Countries
[Western Michigan University]. In Honors Theses.
https://scholarworks.wmich.edu/honors_theses/2609

Askarian, F., Shojaei, M. K., & Yavari, U. (2015). Challenges in the development of sports tourism
in Aras Free Zone according to managers and experts opinions. Arabian Journal of Business
and Management Review (Nigerian Chapter), 3(7), 59-69.
https://doi.org/10.12816/0014521

Bason, T., & Grix, J. (2018). Planning to fail? Leveraging the Olympic bid. Journal of Marketing
Intelligence & Planning, 36(1), 138-151.

Boonsiritomachai, W., & Phonthanukitithaworn, C. (2019). Residents’ support for sports events
tourism development in Beach City: The role of community’s participation and tourism
impacts. SAGE Open, 4(9), 1-15. https://doi.org/10.1177/2158244019843

Bryman, A., Bell, E., Bryman, A., Harley, B., & Bell, E. (2015). Business research methods (4th
ed.). Oxford University Press.

Buldu, J. M., Antequera, D. R., & Aguirre, J. (2020). The resumption of sports competitions after
COVID-19 lockdown: The case of the Spanish football league. Chaos, Solitons and
Fractals, 138(4), 1-17. https://doi.org/10.1016/j.chaos.2020.109964

Chang, M.-X., Choong, Y.-O., & Ng, L.-P. (2020). Local residents’ support for sport tourism

https://doi.org/10.53819/81018102t4180
80




Stratford Peer Reviewed Journals and Book Publishing
Journal of Hospitality and Tourism Management
Volume 6||Issue 3||Page 67-84|August||2023|

Email: info@stratfordjournals.org ISSN: 2706-6592

{M}Stratford

Peer Reviewed Journal & book Publishing

development: The moderating effect of tourism dependency. Journal of Sport & Tourism,
24(3), 215-234. https://doi.org/10.1080/14775085.2020.1833747

Chen, X. ., Yim, B. H. ., Tuo, Z. ., Zhou, L. ., Liu, T. ., & Zhang, J. J. (2021). “One Event, One
City”: Promoting the loyalty of marathon runners to a host city by improving event service
quality. Sustainability, 13(1), 379-385.

Gannon, M., Rasoolimanesh, S. M., & Taheri, B. (2021). Assessing the mediating role of residents’
perceptions toward tourism development. Journal of Travel Research, 60(1), 149-171.
https://doi.org/10.1177/0047287519890926

Giango, M. K., Hintapan, R., Suson, M., Batican, 1., Quifio, L., Capuyan, L., Anoos, J. M., Batoon,
J., Aro, J. L., Maturan, F., Yamagishi, K., Gonzales, G., Burdeos, A., & Ocampo, L. (2022).
Local support on sports tourism development: An integration of emotional solidarity and
social exchange  theory. Sustainability (Switzerland), 14(19), 1-26.
https://doi.org/10.3390/su141912898

Gitari, J. G. (2016). Role of sporting activities in tourism development in Nairobi County [Moi
University]. In Moi University Institutional Repository.
http://ir.mu.ac.ke:8080/xmlui/handle/123456789/776

Gonzélez-Garcia, R. J., Af6-Sanz, V., Parra-Camacho, D., & Calabuig-Moreno, F. (2018).
Perception of residents about the impact of sports tourism on the community: Analysis and
scale-validation. Journal of Physical Education and Sport, 18(1), 149-156.
https://doi.org/10.7752/jpes.2018.01019

Kenya Gazette Supplement No. 39 (Acts No. 25), 39 The Sports Act 2013 673 (2013).
http://www.ilo.org/dyn/travail/docs/505/Employment Act 2007.pdf

Government of Kenya. (2017). National Tourism Blueprint 2030. In Ministry of Tourism and
Wildlife. Government Printers.

Government of Kenya. (2018). Sector plan for sports, culture and the arts. In Government of the
Republic of Kenya. Government Publishers.

Government of Uasin Gishu County. (2022). Education, culture, youth, sports and social services
departmen. https://www.uasingishu.go.ke/index.php/education-culture-youth-sports-and-
social-services-department/

Herbold, V., Thees, H., & Philipp, J. (2020). The host community and its role in sports tourism-
Exploring an emerging research  field.  Sustainability, 12(24), 10488.
https://doi.org/10.3390/su122410488

Hilton, C. E. (2017). The importance of pretesting questionnaires: A field research example of
cognitive pretesting the Exercise referral Quality of Life Scale (ER-QLS). International
Journal of Social Research Methodology, 20(2), 21-34.
https://doi.org/10.1080/13645579.2015.1091640

Homans, G. C. (1958). Social behavior as exchange. American Journal of Sociology, 5(68), 597—
606. https://doi.org/https://www.jstor.org/stable/2772990

International Olympics Committee. (2020). Tokyo 202 medal table.
https://olympics.com/en/olympic-games/tokyo-2020/medals

https://doi.org/10.53819/81018102t4180
81




Stratford Peer Reviewed Journals and Book Publishing
Journal of Hospitality and Tourism Management
Volume 6||Issue 3||Page 67-84|August||2023|

Email: info@stratfordjournals.org ISSN: 2706-6592

{M}Stratford

Peer Reviewed Journal & book Publishing

Johnston, M., Naylor, M., & Dickson, G. (2021). Local resident support for hosting a major sport
event: The role of perceived personal and community impacts. European Sport
Management Quarterly, 0(0), 1-20. https://doi.org/10.1080/16184742.2021.1937263

Kelleher, S. (2019). The “golden goose” of tourism is being choked. Kerry Newsletter.
https://www.independent.ie/regionals/kerryman/news/the-golden-goose-of-tourism-is-
being-choked-37718544.html

Kenya National Bureau of Statistics. (2019). 2019 Kenya population and housing census: Vol. |
(Issue November). Kenya National Bureau of Statistics. http://www.knbs.or.ke

Kenya Table Tennis Association. (2020). KTTA postpones 2020 calendar events due to
Coronavirus. The Standard Media. https://www.kbc.co.ke/ktta-postpones-2020-calendar-
events-due-to-coronavirus/

Krejcie, R. V, & Morgan, D. W. (1970). Determining Sample Size for Research Activities.
Educational and Psychological Measurement, 30(1), 607-610.

Li, X., Kim, J. S., & Lee, T. J. (2021). Contribution of supportive local communities to sustainable
event tourism. Sustainability (Switzerland), 13(14), 1-12.
https://doi.org/10.3390/su13147853

Magical Kenya. (2021). 2020 / 2021 Collection INTRODUCING Magical Kenya Signature
Experiences: 2020/2021 collection. Kenya Tourism Board. www.magicalkenya.com

Margaritis, G., Rozmiarek, M., & Malchrowicz-Mosko, E. (2017). Tangible and intangible legacy
of the 19th century Zappas Olympics and their implications for contemporary sport tourism.
Physical  Culture and  Sport. Studies and Research, 74(1), 54-60.
https://doi.org/10.1515/pcssr-2017-0008

Mikkonen, J., & Lahovuo, I. (2020). Involving Events as Cocreators of Destination Brand: The
Case of South Savo Region. Journal of Event Management, 24(2-3), 375-387.
https://doi.org/https://doi.org/10.3727/152599519X15506259856075

Milano, C., Novelli, M., & Cheer, J. M. (2019). Overtourism and tourism phobia: A journey
through four decades of tourism development, planning and local concerns. Tourism
Planning and Development, 16(4), 353-357.
https://doi.org/10.1080/21568316.2019.1599604

Muiruri Njoroge, J., Atieno, L., & Vieira Do Nascimento, D. (2017). Sports tourism and perceived
socio-economic impact in Kenya: The Case of Machakos County. Tourism and Hospitality
Management, 23(2), 195-217. https://doi.org/10.20867/thm.23.2.X

Mulei, L., & Muchemi, L. (2021). Brand awareness through sports sponsorship: Assessing Family
Bank’s Eldoret Half Marathon. Journal of Marketing and Consumer Research, 77(6), 47—
54. https://doi.org/10.7176/JMCR/77-05

Nicolaides, A. (2015). Tourism stakeholder theory in practice: Instrumental business grounds,
fundamental normative demands or a descriptive application? African Journal of
Hospitality, Tourism and Leisure, 4(2), 1-27.

Potter, R., Binns, T., Elliott, J., Nel, E., & Smith, D. (2018). Geographies of development: An
introduction to development studies (4th ed.). Routledge.

https://doi.org/10.53819/81018102t4180
82




Stratford Peer Reviewed Journals and Book Publishing
Journal of Hospitality and Tourism Management

Volume 6||Issue 3||Page 67-84|August||2023| Peer Reviewed Journal & book Publishing
Email: info@stratfordjournals.org ISSN: 2706-6592

{M}Stratford

Rastrollo-Horrillo, M.-A., & Navarrete, L. (2020). Evaluation Model of the Roles of Festivals in
the Internationalization of Performing Arts: Evidence from Flamenco Festivals.
Sustainability, 12(1), 104-105.

Rich, K., Nicholson, M., Randle, E., Donaldson, A., O’Halloran, P., Staley, K., Kappelides, P.,
Nelson, R., & Belski, R. (2022). Participant-entered sport development: A case study using
the leisure constraints of women in regional communities. Leisure Sciences, 44(3), 323—
342. https://doi.org/10.1080/01490400.2018.1553124

Rono, G. K., Theuri, F. S., Ahmed, A. H., & Kilsing’u, T. M. (2018). Influence of Strategy
Implementation on Sustainability of Community Based Tourism in the Coast Region of
Kenya. The International Journal of Social Sciences and Humanities Invention, 5(8), 4945—
4953. https://doi.org/10.18535/ijsshi/v5i8.07

Saunders, M., Lewis, P., & Thornhill, A. (2016). Research Methods for Business Students (7th
Ed.). In Pearson Education (Vol. 7, Issue 1). Pearson Education Limited.

Schumacher, Y. O., Tabben, M., Hassoun, K., Al Marwani, A., Al Hussein, 1., Coyle, P., Abbassi,
A. K., Ballan, H. T., Al-Kuwari, A., Chamari, K., & Bahr, R. (2021). Resuming
professional football (soccer) during the COVID-19 pandemic in a country with high
infection rates: A prospective cohort study. British Journal of Sports Medicine, 55(19),
1092-1098. https://doi.org/10.1136/bjsports-2020-103724

Sharpley, R. (2022). Tourism and Development Theory: Which Way Now? Tourism Planning and
Development, 19(1), 1-12. https://doi.org/10.1080/21568316.2021.2021475

Sport & Recreation South Africa. (2012). 2010 FIFA World Cup Country Report.
http://www.srsa.gov.za/MediaLib/Home/DocumentLibrary/SRSACountryReport2  013-
withcover.pdf

Staley, K., Randle, E., Donaldson, A., Seal, E., Burnett, D., Thorn, L., Forsdike, K., & Nicholson,
M. (2021). Returning to sport after a COVID-19 shutdown: understanding the challenges
facing community sport clubs. Managing Sport and Leisure, 0(0), 1-21.
https://doi.org/10.1080/23750472.2021.1991440

Tavakol, M., & Dennick, R. (2011). Making sense of Cronbach’s alpha. International Journal of
Medical Education, 2(5), 53-55. https://doi.org/10.5116/ijme.4dfb.8dfd

Thetsane, R. M. (2019). Local Community Participation in Tourism Development: The Case of
Katse Villages in Lesotho. Athens Journal of Tourism, 6(2), 123-140.
https://doi.org/10.30958/ajt.6-2-4

Thomas, A., & Gupta, V. (2021). Social capital theory, social exchange theory, social cognitive
theory, financial literacy, and the role of knowledge sharing as a moderator in enhancing
financial well-being: From bibliometric analysis to a conceptual framework model.
Frontiers in Psychology, 12(5), 1-16. https://doi.org/10.3389/fpsyg.2021.664638

Torkington, K., Stanford, D., & Guiver, J. (2020). Discourse(s) of growth and sustainability in
national tourism policy documents. Journal of Sustainable Tourism, 28(7).
https://doi.org/https://doi.org/10. 1080/09669582.2020.1720695

Wickramaratne, V. C., & Kumari, J. A. P. (2016). The impact of sports tourism on small scale
business development in Sri Lanka: International Cricket Match. International Journal of

https://doi.org/10.53819/81018102t4180
83




Stratford Peer Reviewed Journals and Book Publishing
Journal of Hospitality and Tourism Management

Volume 6||Issue 3||Page 67-84|August||2023| e Rasdewend Jourmal f book Publiching
Email: info@stratfordjournals.org ISSN: 2706-6592

{M}Stratford

Research in Humanities and Social Studies, 3(10), 33.

World Tourism Organization. (2019). Sport Tourism and the Sustainable Development Goals
(SDGs). World Tourism Organization (UNWTO).
https://doi.org/10.18111/9789284419661

World Tourism Organization (UNWTOQO). (2019). International tourism highlights 2019 edition.
https://doi.org/10.1811/9789284421152

Zhou, L., Wang, J. J., Chen, X, Lei, C., Zhang, J. J., & Meng, X. (20017). The development of
NBA in China: A glocalization perspective. International Journal of Sports Marketing and
Sponsorship, 18(1), 81-94.

Ziakas, V. (2023). Leveraging sport events for tourism development: The event portfolio
perspective.  Journal of  Global Sport  Management, 8(1), 43-72.
https://doi.org/10.1080/24704067.2020.1731700

Zohrabi, M. (2013). Mixed-Method Research: Instruments, Validity, Reliability, and Reporting
Findings. Theory and Practice in Language Studies, 3(2), 254-262.

https://doi.org/10.53819/81018102t4180
84




